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	ENTRY DEADLINE:
	5pm, Thursday 5th April 2012


	ENTRY FEE:
	Each individual entry is €150 plus VAT. For each additional category into which the campaign is entered, a fee of €80 plus VAT is payable.



	ENTRIES TO BE DELIVERED TO:
	2012 An Post Integrated Direct Marketing Awards

Verve Marketing

72 Upper Leeson Street
Dublin 4


	CHECKLIST FOR SUBMISSIONS:

· Please ensure you complete ALL sections of this Entry Form. 

· Please DO NOT exceed the specified word limits

· Please use no less than 11 point font

· Each submission must be accompanied by:
1. A printed hard copy of entry form
2. Complete campaign samples as per media requirements:
· Direct Mail: Submit 2 complete samples, NOT mounted.
· Digital: Entries must be submitted either as a digital file on CD or as a web address with any usernames/passwords where relevant. Remove ALL references to the agency from the CD and packaging.
· Press: Submit a single press ad or a campaign (up to three executions), mounted flush on white boards, no larger than A4.
· TV: Submit the ad on DVD. Include campaign title, clock number and the date the commercial first went on air. Remove ALL references to the agency from the DVD and packaging. DVDs must not exceed five minutes. 
· Radio: Submit a script with the ad on CD. Remove ALL references to the agency from the CD and packaging. CDs must not exceed five minutes.



1. ENTRANT INFORMATION
	Category: 
	 ASK  "Category Name"  \* MERGEFORMAT 


	Campaign Name: 
	

	Advertiser/Client Details:


	Client Company Name:
	

	Client Contact Name & Job Title:
	

	Postal Address:
	

	Phone:
	

	Email:
	

	Additional Client Credits:

(names & job titles)
	

	Agency/Nominee Details (if applicable)


	Agency Name:
	

	Agency Contact Name & Job Title: 
	

	Address:
	

	Telephone
	

	Email:
	

	Additional Agency Credits:
(names & job titles)
	


	Person to contact in the event  of queries about this entry:
	

	Phone:
	

	Email:
	


	Case Study: 

Please mark ‘YES’ if you consent this campaign being promoted as a case study of Irish Direct Marketing excellence.
	


Case Studies will only be used by An Post as an example of best practice in Direct Marketing. They may be published in literature, online and at presentations.

2. AWARDS INFORMATION
	Category:
	


	Campaign Name:
	


	Client Company Name:
	


	Product Description (word limit: 30 words)
Briefly describe the primary product or service
	


	Date Programme Started and Ended:

Entries must have been produced, completed and results counted from 1 January 2011 through 31 December 2011.
	


Executive Summary (word limit: 300 words)
Summarise your campaign here based on the information provided in sections 3 – 6. This Executive Summary will be published the 2012 An Post Integrated Direct Marketing Awards Winners Book in the event that your entry wins an Award.  Results, being the core of the An Post Integrated Direct Marketing Awards, must be included but can be represented as percentage increases to protect commercial sensitivities. 

	


NB. ENSURE THAT ANY REFERENCE TO YOUR AGENCY NAME OR NAMES OF INDIVIDUALS LINKED TO THE AGENCY ARE NOT STATED IN THE FOLLOWING SECTIONS 

3. STRATEGY 
Background (word limit: 375 words)
Describe why this campaign was initiated, including any marketplace opportunities or challenges that existed
	


Target Audience (word limit: 100 words)
Describe the target audience for this campaign.
	


Campaign Objectives (word limit: 100 words)
Specify the business and financial objectives (where applicable) of this campaign.  Objectives should be specific, measurable, actionable, realistic and time-bound

	


Strategy (word limit: 375 words)
Give the strategic rationale for this campaign and summarise the communication and tactics that applied, including offer and timing, as well as anything SPECIFICALLY relating to THIS CATEGORY

	


Media Use and Rationale (word limit: 100 words)
List the media used for THIS CATEGORY entry and explain why you selected these media.  For press, magazines, radio and television, include the publications and/or stations used.

	


4. CREATIVE 

Creative Strategy (word limit: 375 words)
Describe why and how the creative idea was compelling to the target audience. Include the SINGLE

MINDED PROPOSITION where applicable and why was this chosen.
	


5. RESULTS 

Results (word limit: 375 words)
In this section you must show the judges the results which highlight the campaign’s success.  You must be specific and thorough.  These results should relate directly back to the objectives you outlined above.  

Please provide as much detail as possible of return on investment, incremental sales, increases in sales or monetary return, sales volumes or any other measurement you have specified.  If you had additional unplanned results, please also detail those here.

	


Total Cost
Total cost (in Euros) to create and deliver advertising in this specific campaign. Please specify what is included and whether this is a test or rollout.

	


Final Considerations (word limit: 100 words)
State any additional reasons why you consider this programme to be outstanding and deserving of an An Post Integrated Direct Marketing Award 
	


ENTRY CONDITIONS 
1. The An Post Integrated Direct Marketing Awards 2012 Competition is organised by An Post a company incorporated in Ireland with limited liability having its registered office at the General Post Office, O’Connell Street, Dublin (registered Company Number 98788).

2. In order to enter the An Post Integrated Direct Marketing Awards 2012 Competition, the marketing campaign(s) which the you, the agency, entrant or agent of the agency or entrant (“You”) wishes to enter must have taken place between 1 January 2011 and 31 December 2011 and You must have appropriate authority to enter any and all marketing campaign(s) into the An Post Integrated Direct Marketing Awards 2012 Competition. Please see rules on the An Post Marketing Awards 2012 Official Entry form for additional details on eligible marketing activities. 

3. The fee for entering an individual marketing campaign into one category is €150 plus VAT @ 23%.  The fee for entering an individual campaign into any and each additional category is €80 plus VAT @ 23%.   All fees are non-refundable.

4. The Early Bird Offer applies to (a) an individual marketing campaign which You wish to enter into more than three (3) categories and/or (b) the entry by You of three or more individual marketing campaigns. 

5. If  You enter an individual marketing campaign into three (3) categories by 5pm, Friday 30th March 2012, you may enter that marketing campaign for one additional category for free. (“Early Bird Offer 1”). 

6. If You enter three individual marketing campaigns by 5pm, Friday 30th March 2012, you may enter a further additional marketing campaign into one category only for free. (“Early Bird Offer 2”).

7. You may only avail of Early Bird Offer 1 or Early Bird Offer 2. All fees are non-refundable. 

8. The An Post Integrated Direct Marketing Awards 2012 Official Entry form is available at www.anpostdmawards.com . If You are entering multiple marketing campaigns, a separate An Post Integrated Direct Marketing Awards 2012 Official Entry form for each individual marketing campaign must be entered and a separate An Post Integrated Direct Marketing Awards 2012 Official Entry form for each category into which an individual campaign is entered must be completed. E.g. if an individual marketing campaign is entered into four categories, four separate completed An Post Integrated Direct Marketing Awards 2012 Official Entry forms are required for that individual marketing campaign. 

9. A cheque for the fees payable made out to “Verve Marketing” must be included with Your entry form. Failure to include the fee payable for entry(ies) will disqualify the entry(ies) from competing and/or being judged.  

10. All completed entry forms and fees payable to be submitted to: 2012 An Post Integrated Direct Marketing Awards, Verve Marketing, 72 Upper Leeson Street, Dublin 4. 

11. Final closing date for receipt of entries is Thursday 5th April 2012 at 5.00pm. Late entries will not be accepted. 

12. To ensure the impartiality of the judging process a marketing campaign which has been included in an Official An Post Integrated Direct Marketing Awards 2012 Official Entry form will be disqualified from the competition if any wording that would signify or identify the Agency appears in Sections 2, 3, 4, 5, or 6 of the An Post Marketing Awards 2012 Official Application form.  

13. A minimum number of entries may be required for an individual category award to be made. The decision as to what a ‘minimum number of entries’ means is at the discretion of the judges and the judges’ decision is final.  

14. The awards which may be conferred are listed and described on the An Post Integrated Direct Marketing Awards 2012 Official Entry form. There are no cash alternatives for awards that may be conferred.

15. The conferring of an award by the An Post Marketing Awards 2012 judges is based on the unanimous view of the judges. No correspondence will be entered into. The judges’ decision is final and winners of awards will be announced on the night of the An Post Marketing Awards 2012 Competition Event on 3 May 2012.
16. A full list of winners will be available in June 2012 by sending a stamped, self-addresses envelope to 2012 An Post Direct Marketing Awards, Verve Marketing,72 Upper Leeson Street, Dublin 4

17.  Any attempt to influence/canvas the An Post Marketing Awards 2012 judges or tamper with the An Post Marketing Awards 2012 judging process will result in prompt disqualification for all marketing activities submitted by the Agency, entrant or their agent(s) on whose behalf the canvassing is made.  

18. By entering the competition:

a. You agree to these terms and conditions and any and all rules set out in the An Post Marketing Awards 2012 Official Application form which form part of these Terms and Conditions ;

b. You agree to participate in any and all promotional activity(ies) connected with the An Post Marketing Awards;

c. You accept that An Post is not, to the fullest extent permissible by law, liable to You for any and all forms of loss and/or injury (including but not limited to loss of profits) howsoever arising in connection with Your participation in and/or decisions to disqualify Your participation in/from the An Post Marketing Awards and/or any and all promotional activities associated with the An Post Marketing Awards; 

d. You agree to fully indemnify An Post in respect of any and all claims that arise in connection with Your participation in the An Post Marketing Awards including but not limited to intellectual property rights and/or defamation claims;
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